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A Model of Marketing Communication Strategies to Attract Tourists of

Ubon Ratchathani Province
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Abstract

The purposes of this study were (1) to form a model of marketing communication strategies
to attract tourist to visit Ubon Ratchthani province; (2) to identify personal factors of the tourists
visiting Ubon Ratchthani province; and (3) to investigate the suggestions and opinions regarding
integrated marketing communication for tourism in Ubon Ratchthani. The result of the study revealed
that most tourists were female, aged more than 51, married, had a bachelor’s degree, government
/ state enterprise officials with the income less than 10,000 baht a month. The model of A Model
of marketing communication strategies was relevant to attracting tourists to take a trip to Ubon
Ratchathani province, playing significance role on tourists’ satisfaction at the highest level and
convincing the tourists to make a revisit and increase their expenses. Based on the marketing factors
which included advertisement, sale by a salesperson, sale promotion, public relations and direct

marketing in consonance with social and cuttural factors as well as sub-cultures social classes,
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reference groups and families to help marketing communication factors to response to the needs

of the tourists and achieve the tourissn marketing mix on satisfaction, revisiting, making words of

mouth, and spending more money for a long term.

Keywords : Integrated Marketing Communication, Marketing, Tourism
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